
LENS 2015 Program Overview
The LENS@Wake Forest summer program introduces rising high 
school juniors and seniors to the college experience, emphasizing the 
academic, social, and service opportunities presented to students of 
Wake Forest University. LENS provides students an interdisciplinary 
and experiential learning environment characteristic of a liberal arts 
education.  
The academic program is designed around five key elements: the 
experiential classroom on culture and identify, writing seminar, 
immersion excursions (field trips), service learning projects, and broader impact speakers.  
To learn through service, students work in small groups to address the culture or identity-related needs of 
Community Partners by investigating/researching a question or concern, researching possible solutions and 
designing a proposal for the agency. Service learning is an integral component of the program and 
synthesizes the academic experience for students, as well as demonstrates Wake Forest’s motto, Pro 
Humanitate. 

Role of the Community Partner
Community Partners provide a culture or identity-related need which can be researched and addressed by a 
group of 4-6 high school students within the three week program [July 6–July 25].  

At a glance, here is how the Community Partner Projects work…  

LENS Week One:  

 Students are divided into small project groups. Two LENS teams will be assigned to each 
Community Partner (this means you will receive two proposals at the end of LENS!).  

 Students have a full schedule of classes, learn research skills and experience an intense introduction 
to college life.  

 On Friday July 10 – LENS teams will meet their Community Partners, tour your agency and 
interview you/your staff to investigate your needs, concerns, constituents, goals for the project, 
existing resources/limitations, etc.  

LENS Week Two:  

 Students dive into researching your topic, analyzing information and brainstorming creative 
solutions.  

 Guided by Wake Forest professors and college student advisors, LENS teams will test ideas and 
practice different writing styles.  

 We ask Community Partners to be accessible by email or phone throughout the program to 
respond to student questions.  

LENS Week Three:  

 Students will fine-tune their results and prepare a proposal for your agency.  
 On Saturday July 25, 9:30am-12:00pm – LENS teams will share their process and results with you, 

their peers, parents, Wake Forest faculty and community members at a culminating presentation 
ceremony. We ask that one representative from your agency plan to attend the final ceremony 
(breakfast is included).  



Call for Proposals
Interested agencies are invited to submit project proposals to the LENS Director by May 30th. We encourage 
you to submit two or three ideas, then we can have a conversation about which topic is most appropriate for 
the LENS high school students. Project descriptions are sent to LENS participants before the program and 
they rank their preferred interests.  

In determining your proposal, please consider the following criteria:  
 The project must be culture or identity-related and achievable in 2-3 weeks. 
 The project must include a research component.  
 Each student group will produce a useful, research based proposal to address your current 

need/question/concern. 
 Consider potential skills students may develop as a result of working with your organization. 
 We ask the Community Partner to identify a contact person who is:  

o Accessible by email/phone during the program to respond to questions that may arise. 
o Available for an in-person investigative interview on Friday morning, July 10.  

Project Descriptions from Previous Years
LENS Community Partner 2012-2014: Campus Kitchen 
Project: You want me to eat what? Meeting teens halfway on healthy eating  
Just because you bring someone a meal doesn’t mean they want to eat it, particularly if they are teenagers. One 
of our biggest partners is The Children’s Home where we serve 3 cottages that house kids ages 12-17. A lot of 
times, we bring food that looks good to us, but that they don’t like. We are challenged by working on a fixed 
budget and wanting to provide nutritional food so we can’t just bring them chicken nuggets and fries because that 
is what they would prefer to eat. Your mission (should you choose to accept it) is to assess the food that we have 
to work with, research kid and teen friendly recipes and find a way to make everyone happy. By the end you 
should have 10 recipes that our cooking shift leaders can use during the school year to make our food more teen-
friendly. Also, so that both sides are doing their part, you should come up with 5 strategies for educating the 
residents of The Children’s Home about choosing healthy food, strategies that can be easily implemented by our 
delivery shift leaders. 

LENS Community Partner 2013: El Buen Pastor Latino Community Services 
Project: Caring for the Earth - Environmental Sustainability on a Micro Level 
Residents of the United States have long been exposed to media campaigns focused on caring for our natural 
resources and protecting our landscape. People who grew up in Latin America, however, were not exposed to 
these campaigns and do not have this generational knowledge to pass along to their children. El Buen Pastor 
needs a model to educate families on their role in environmental sustainability. This tool should address how to 
manage garbage and recyclables generated by our programs, as well as help families find ways to 
reduce/reuse/recycle and protect their immediate environment.  

LENS Community Partner 2013-2014: Cobblestone Famers Market 
Project: A Vision for Cobblestone 
As a relatively young organization, the Cobblestone Farmers Market has, over the last several years, generated 
growing interest from various local communities while boosting attendance at the Tuesday and Saturday markets. 
Poised to reach a wider audience, market organizers Salem and Margaret are committed to a core, service-
centered and social capital-building philosophy, not only to provide people with access to fresh, locally grown 
produce, but also to educate people about the environmental value of sustainable small-scale farms. As the 
organization expands, Margaret and Salem want to refine Cobblestone’s mission for the purposes of marketing, 
fundraising, grant writing, and future growth. Student groups will conduct research on local communities, local 
farms participating in the market, transportation networks, and accessibility issues in order to develop a vision of 
growth and service for the future of the Market. 


